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. THE_ REAL THING:Jfyou want t~ . ' ~ 
see a brilliant documentary,,} ~ 
dpn't miss CBCs three-part ' . ~ 
The Cola Conquest; tonight ·.~· ~ 
through . Wednesday night ' _..:... . 
at 9 on Chapnels 5 and 12 .. ,;!'_ ' ~. 
. It's the story of how Coca~ . oo 
Cola, the world's most rec!. · 

_ ognizable · brand; ... con~ 
quered .. the hearts,· mirids ., 
.and gullets of billions. · ·· . . : .. 

· Produced by Abbey Nie;; ' · · 
... dik ang · directed py Irene 

'Angelico, . The . Cola· Con­
quest is · a:s Compelling as 
any thriller as it blow:s the 
top off the company's mar­
keting march on.the planet. 
. _Tonight's episode, · ''The 
&ig Sell," shows how Coca-
Cola invented modem ad­
vertising. It is an eye~open~ 
ing: education in i )nedia 
m;:mipulation. · · ·· :;· 

'Tomorrow "Cola· War 
·And Peace'~ ' e:xplores how . 
Coke pokes about . in poli­
tics, both·· at home and 

""'J.ll>road. _ ~ .. .. . 
'~~irlally, ''Coca~ColoniZa~: 
tion'' .illustrates tp.e cultural , 
destruction wherever Coke 
sets tip shop. For example,. 
Coke has· so far invested 
half a billion bucks to· get 
the Chines~ to give up their 
centuries-old t~~ rituat • . 

The Cola .·Conquest is a. 
kick at a'can no U.S. broad-
. caster would ever even: ,• 

_ dent.,That's because it says , 
more than advertisers want 

· us to know about how we'rE! 
such suckers for image and 
marketing.. . \ · ·. 

Watch it, if you dare to 
learn the truth. · · . 


