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. Ages 16-~adult . 'Inspired by "For God, Country and Coca · 
Cola" by Mark Pendergrast, director Irene Angelico's epic 

· account of the \.vorld'.s most popular soft drink is· nothing 
. less than a heady distillation of good ol' American ent.r<":!­
preneurship. and'· capitalism .. Invented in 1885 by a 
morphine~addicted Civil War veteran, Coca-Cola was first. 
classified as a paten~ medicine~-a "brain tonic11 recom­
mended fo-r headaches ·and . other mild n1aladies. In a 
pioneer ingadvertising effort, the red-and-white logo soon 

. became ubiqui~ous , helpjng the 11golden elixir" to achieve 
a mass· rparket bas~!l: rr).Ore on its iconic i1nage than its 
sugar water. substance. 'Shot in more than a half-dozen 
countries, with · astute narration- and revealing com-

' · mentary frOl'f'l.ad execs, hi~ltorians, business analysts, and 
political sc;i~;mtists , ·Conquest culminates in · Coca-Cola1s 
"manifest destiny11

: global' soft-drink domination . Coke)s 
long "war". with upstart ·Pepsi (and, later, private-label 
colas), . the. sur~rising role. of blinfl taste tests, the dis­
astrous· introduction of' '.'New Coke)" and much mor e is 

. covered . within the conte,Ct of world-wide social1 cultural , 
and political' cihl?-nge. This amazi:q.gly sweeping· and in­
Cisive docl.i.mer1t~ry is, well, the real thing! - ·Jeff Diclz 

• • .! I · ! I 


